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Who I1s Smart Colorado?

* A volunteer-run, non-profit organization formed March
1, 2013 after Amendment 64 passed

« Dedicated to minimizing the negative consequences of
legalized marijuana for Colorado youth.

« Smart Colorado is the only non-profit organization
focused on protecting the health, safety and well-being
of Colorado youth as marijuana becomes increasingly
available and commercialized.
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Differences between....

Decriminalization
Legalization

Commercialization

VWelcome to
CDLGRADD

SMART[<s)
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Colorado now ranks 15t in highest marijuana use,

INn every single age group

Chart Area 201 3-201 4 Data

National Survey on Drug Use and Health Survey

mUSA
m Colorado

Ages 12+ 12-17 years 1B-25 years Ages 26+
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Denver - The Epicenter of Pot

Denver Business Comparisons, January 2015
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Denver’s youth marijuana use

Impact of Commercialization

mDenver mColorado
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Decreasing Perception of Harm

As perceived risk goes down, use goes up*

e Studies with tobacco and alcohol show a direct correlation

 Decrease from 70-80% in early 1990’s to 39.5% in 2013**

Percentage who think regular marijuana use is harmful

100% e Bth Grade
e 1 0th Grade
B0%: 12th Grade
Eﬂ% \
40%
20% -+ - ;
1593 2003 2013

*Denver Office of Drug Strategy, Proceedings of Denver Epidemiology Work
Group 3/1/11

SM A R T **NIH’s 2013 Monitoring the Future Survey
***Healthy Kids Corlorado Survey 2011-12
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More kids smoking weed than cigarettes —

yet where Is the prevention and funding?

0 26%
11% 0

of high schoolers of high schoolers regularly
regularly use tobacco use pot

Hoaithy Mig's Coforado Swneey, D013
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Colorado’s high-tech pot - a harder drug e
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*National Initute on Drug Abuse
**Marijuana Equivalency Report, MED



Today’s potent marijjuana

© cannabischeri.com
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Today’s marijuana — Colorful, fruit

flavors

Made to be palatable
and discrete
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ORGANI_C FHUITY HEAF%TS

No limitations on the
‘types’ of edibles sold

ASSORITED FRUIT SLICES
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Smart Colorado’s Education Campaign

CAN YOU spo1'i THE POT?




Hash Oil — Wax, Shatter

« Highly potent — can be up to 90% pure THC

e Known as cannabis crack

e Avalilable in marijuana stores — 1 0z of concentrate
= about 2,800 servings (10mg each)
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Dabbing - A growing and disturbing trend

“Marijuana dabbing Is exploding onto the drug-
USe SCEeNne” Live Science, June 15, 2015
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Hidden Pot

Made to be discreet
(Industry say’s it's not marketing to kids)




Weed In schools
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Marijuana Messages to our Youth

Marijuana is an all-natural wellness product; an herb
that is not harmful

e |tis a cure-all that helps with ADHD, concentration,
sleep issues, headaches, anxiety, depression, OCD,
menstrual cramps

o Getting high i1s an acceptable recreational activity

e Marijuana messaging gets to our kids through music,
pop culture, advertising on-line, in magazines and
newspapers, TV commercials.

 Because it's packaged, legally sold in stores and used
by adults, it's believed to be safe
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Marijuana is glorified and celebrated
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The confusion of medical marijuana —
a wellness product?

o
Having vour
will save you Money:.

Our services are
designed to improve
the quality of life of

our clients.

Paperwork Guarz: lteed
Fieascaseal appropriately and safely

edical

WWWCANNAQUAL COM
6795 E. Tennessee Avenue Ste. #175

)
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CARE OF
YOU!

MMD takes care of
EVERYTHING in on

Also Denver’s Premiere
Pain Management Clinic.
MANY SERVICES AVAILABLE.

Get the treatment you deserve. For a
price you can afford.
€ nSs— 0 WINPT A

450 LINCOLN STREET, STE 104 DENVER
MMDMEDICALDOCTORS.COM - 720.519.1236

OPENILATE
OPEN10-6/MON:ERIVAND!9-3!SAT;

WALK-INS ACCEPTED UP TIL HALF HOUR BEFORE CLOSING

FOR MEDICAL MARIJUANA PATIENTS

WESTWORD.COM

2015 | 43




ook familiar?

Viceroy

e

the Smoke! | < *

As your Dentist,
| would recommend
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Marijuana: The Next Big Tobacco

Similarities between the industries

Health claims on their product, despite
associated risks

Encouraging use at a young age to
secure future customers

Making their product attractive to kids

Safety claims contrary to science

Influencing public policy through
political pressure, lobbying and funding
political candidates

Both industries now using the E-
cigarettes



Studies confirm impact on developing

brain

e Impairs learning, memory, math and reading achievement, even 28 days
after use

« Strongly associated with developing psychotic symptoms and disorders such
as schizophrenia in adulthood

« Marijuana CAN BE addictive - Adolescents have a 1 in 6 chance vs 1 in 9 for
adults

RSk increase with freqyeiry @hsh RSta§sEH 8le/aHIo8hR9BRrsistent
S marijuana users showed a significant drop in 1Q,
' up to 8 points from childhood to midlife.

Additional studies show marijuana use by
adolescents and young adults maybe be associc

with depression, anxiety or suicidal thoughts.
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Smaurt Colorado Wins

2013: Initial Protections

 Labeling, warnings

 Child-resistant packaging

e Restrictions on advertising

eInitial limits on THC In edibles
sImplementing data collection

eSupporting governor and attorney general in

establishing DUID impairment level
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Smart Colorado Wins

2014: Edibles and Concentrates

Marking edibles so easily recognized
*Defining individual serving size
Limiting concentrates

*Advocating for education funding
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Smart Colorado Wins

2015: Protecting Gains

*Defeating edibles-marking repeal effort

eBanning store bought candies from being infused and
re-sold

*Preserving youth survey

eImproving data collection in schools

*\Working on state funding of youth prevention programs
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What more can
we do?

SMART [ele]
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Commercialization

Harm



Action Steps

Limit potency

 Establish potency limits on all forms of marijuana




Action Steps

Limit commercialization

e Limits on products, marijuana licenses and
production

* Prohibit any form of public social use of
marijuana

« Transition medical market toward prescription
drug model

«  Empower citizens to protect their communities
and their kids

SMART [ele]
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Action Steps

Limit harm

e Increase public funding of youth education
programs with measurable results

 Funding comprehensive data collection and
research and analysis of youth impact

e Limit advertisements and false claims
through regulation and enforcement

SMART [ele]

RRRRRRRRRRRRRRRRRRRRRRRRRRRR



Smart Colorado’s Approach

The health and welfare of Colorado kids
should be the state’s #1 top priority.
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